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Theoretical Framework： 

Orientalism 
How the West constructs and represents the 
“East” through simplified and often 
stereotypical images.

Self-Orientalism 
The process by which oriental subjects adopt 
and reproduce these visual codes in order to 
be recognised, understood, and accepted.

This ongoing negotiation and repetition 
reinforces and intensifies a simplified and 
stereotypical image from within.

Semiotics and Mythologies 
Signifier: A visual form composed of features 
from multiple animals.

Signified: A mythical creature.

Mythologies (Roland Barthes) 
New Signifier: The sign “dragon” as a whole.

New Signified: “Chineseness” or Chinese 
identity

Ideological critique Form
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Through parametric and rule-based generation, 
I experimented with constructing alternative forms 
of the dragon.




Projection 1 Projection 2

Morphological Study

Reflection

From the collected dragon imagery and logos, 
most representations are highly detailed and 
rooted in traditional forms.


I began to explore whether the dragon could be 
abstracted — 
moving away from stereotypical visual 
conventions.


Through parametric and rule-based generation, 
I experimented with constructing alternative forms 
of the dragon.


1. Curvature as a Structural Constant 
By comparing collected dragon images, I found that regardless of variations in detail 
—head, limbs, or ornamentation —the body consistently remains curved. 
I therefore analysed the curvature of the body, extracted parameters, and used 
coding (p5.js) to generate forms. 

2. Recognition Under Low Resolution 
Even when images are blurred, dragons can still be recognised. 
I tested this by reducing image resolution into grids, identifying thresholds of 
recognition, and reconstructing the image using simple geometric forms. 

3. Key Features: Head and Dorsal Elements 
The dragon’s head and dorsal features (e.g. spikes or fins) play a key role in 
recognition. They also indicate directionality within the image.
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I brought the experiment back into the commercial 
context, engaging in conversations and testing 
with businesses that use the dragon as a visual 
identity.
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1. Abstracted forms are often misread, and recognition occurs to varying degrees 
across individuals, revealing its instability. It tends to rely on features such as the 
head and spikes, yet these are expressive and difficult to parameterise.


2. Participants prioritised whether the image could be quickly recognised as 
“Chinese”, rather than questioning stereotypes or exploring alternative visual 
possibilities. This suggests limited practical demand for such generative tools.

3. The idea of a generative tool assumes the possibility of a “more appropriate” or 
“neutral” alternative — a premise that is inherently paradoxical.


4. The visual experiments were based on subjective formal analysis, indicating the 
need to incorporate multiple perspectives and forms of perception.

Audience Engagement Reflection

I brought the experiment back into the commercial 
context, engaging in conversations and testing 
with businesses that use the dragon as a visual 
identity.

These reflections shift the project from generating forms to 
examining how recognition is collectively constructed.
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The dragon is not recognised because of its 
inherent meaning, but because people share a 
common impression of what a dragon looks like.

Its meaning is not fixed or owned by a single 
culture, but is produced through ongoing cross-
cultural recognition.

The Dragon as a Construct of PerceptionMorphological Study of the Dragon as a Symbol
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This phase will explore how the dragon is 
constructed through shared perception, rather 
than defined by a fixed image.


Instead of generating forms myself, I developed a 
participatory booklet that invites others to recall, 
describe, and redraw a dragon.


Through a series of drawing tasks under different 
conditions, the project investigates which visual 
elements remain essential for recognition.


The final outcome will assemble fragments from 
participants’ drawings into a composite dragon, 
revealing how recognition is collectively 
constructed.

The Dragon as a Construct of Perception


